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Acronyms

ADBL Agricultural Development Bank Nepal

AMF AlphaMundi Foundation

CRT/N Centre for Rural Technology, Nepal

IEA International Energy Agency

IFC International Finance Corporation

DFF Distributor Finance Fund

EBRD European Bank for Reconstruction and Development
FSP Financial services provider

GAP Gender action plan

GLI Gender-lens investment

Glz Deutsche Gesellschaft fur Internationale Zusammenarbeit
ICS Improved cookstoves

Kl Key informant interviews

MFlIs Microfinance institutions

NFS Non-financial services

OECD Organization for Economic Cooperation and Development
OGS Off-grid solar

PAYGO Pay-as-you-go

PUE Productive use of energy

RE Renewable Energy

REC Renewable Energy Companies

ROI Return on investment

SHS Solar home system

WEDP Women's Entrepreneurship Development Project
USAID U.S. Agency for International Development

WEE Women's economic empowerment

WFID Women's Financial Inclusion Data Partnership
WMSEs Women-owned/-led micro and small enterprises
WMSMEs Women-owned/-led micro, small, and medium enterprises
WSMEs Women-owned/-led small and medium enterprises
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Definitions

Ecosystem Constraints
for WMSME financing

The rules, regulations, and
external factors like
funding, financial market
dynamics, and gender
norms that govern or
influence the supply and
demand for financial
services of and to WMSMEs.

Renewable Energy (RE) Products

Technologies for enterprise and individual
consumers that reduce energy consumption or rely
on renewable energy sources. Examples include off-
grid solar products, improved cookstoves, liquified
petroleum gas and bio-digesters.

Women-Owned Enterprise

Using the IFC definition, an enterprise qualifies as
a woman-owned enterprise if it meets the
following criteria: (a) > 51% owned by
woman/women; or (b) > 20% owned by
woman/women; and (i) has > one woman as
CEO/COO/President/Vice President; AND (ii) has
> 30% of the board of directors composed of
women, where a board exists.

Demand Side for Financing WMSMEs

The factors that influence the demand for financial services by WMSMEs.
Demand side studies focus on the financial needs and preferences of WMSMEs,
gather data on women-owned and -led enterprise behaviors and the drivers of
these behaviors, and examine the social and cultural expectations that
prescribe what women can and cannot do in the household, community, and
economy. In addition, they look at how regulatory or supply-side constraints
can explain these behaviors. Examples of demand side constraints include lack
of financial or digital literacy, lack of trust, and lack of information.

Micro, Small, and Medium Enterprises

Enterprises can be differentiated according to size based
on three criteria: number of employees, total assets, and
annual sales. Using the IFC criteria, micro enterprises
have fewer than 10 employees, total assets of less than
USDS$100,000, and annual sales of less than $100,000;
small enterprises have 10 to 49 employees, total assets
up to $3 million, and annual sales up to $3 million; and
medium-sized enterprises have 50 to 300 employees, $3
million to $15 million in total assets, and up to $15 million
in annual sales.

Women's Inclusive Financing

The supply and delivery of financial products and services
that address the preferences, needs, and constraints of
women customers.
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Definitions

Off-Grid Solar (OGS)

Last-Mile Distribution

An electricity supply that is not connected to a central grid system. It Renewable Energy Sector

includes mini-grid systems and stand-alone technologies. OGS stand-
alone technologies for households can be classified into three major
categories: pico (compact, lightweight solar photovoltaic panels to

The last leg of the distribution of
goods or services to final
consumers in the RE sector.

generate just a few watts of power in a wide range of small and

portable applications), solar home systems, and appliances.

Productive Use of Energy

Using electricity to generate income (in formal and
informal enterprises, both from home and in
enterprise locations), including farm and non-farm
income generation. Examples include pumping water
for agriculture, agro-processing, lighting, information,
and cold chain storage.

Unit Economics

Supply Side for Financing WMSMEs

Refers to the factors that influence the supply of
access to and use of financial products and services
by WMSMEs. These may include laws that govern
account registration, property ownership,
documentation barriers, lack of customer research or
suitable products, or institutional bias.

Dependent upon the type of business or industry, is based on the profit generated from acquiring one customer
vs. the cost of acquiring the same customer. For renewable energy product distributors or retailers, it includes the
cost of acquiring a unit of technology for sales, financing costs related to that acquisition, and wages and
customer acquisition costs, such as marketing, transportation, and delivery.

Gender-Inclusive Financing

The supply and delivery of financial products and services that address the preferences, needs, and constraints of
women and men customers. Sometimes referred to as gender-smart or gender-responsive.
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Introduction to the Toolkit

WHY WAS THE TOOLKIT CREATED?

This tool is a comprehensive resource that brings together
evidence, approaches, guidance, case studies, and
examples on how those providing finance within the sector
can better serve women-owned or led micro, small and
medium enterprises (WMSMEs) operating as suppliers,
distributors, or end-consumers in the renewable energy
sector. It charts a path forward for how to build a stronger
business case for women's inclusive finance in the sector.
The tools and guidance herein are tailored for financial
services providers (banks, microfinance institutions),
renewable energy companies providing financing, as
well as the impact investors and donors who support
and influence the sector.

HOW WAS IT CREATED?

The toolkit was created using the research findings
presented in the ENERGIA and GET.invest supported paper
titled, “Building the Business Case for Women's Inclusive
Financing in Last-Mile Renewable Energy Markets in Sub-
Saharan Africa,” as well as best practices for developing and
delivering inclusive financial products and services for
women from outside the sector. For a more complete
description of the research methodology, please click here.

THIS TOOLKIT IS ORGANIZED INTO
EIGHT MAIN SECTIONS:

: How to navigate this toolkit

A Start with sections most relevant to
specific learning questions, see:

A The toolkit is designed for users to
access information by topic of interest.

A Users can navigate to topics using the
buttons on the slides. Many sections
contain multiple tool options.

A To scan the full breadth of topics, tools,
and guidance covered in this toolkit,
see:

A To find inspiration for how to tailor
financial products and integrate gender
into business processes, navigate using
the links and buttons embedded
throughout the toolkit.
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https://www.energia.org/assets/2023/01/GederInclusiveFinancing-Report-Final.pdf
link to paper

Toolkit Overview

What is the Purpose of the Toolkit?

To demonstrate how and why renewable energy companies,
i . . financial services providers, international development
service providers have determined when and .. . . .
how to refine their financial products, organizations, impact investors, and donors can provide or
services or processes to increase their support inclusive financial services development in the
WMSME customer base.” renewable energy sector to serve women-owned or led
— Renewable Energy Company providing finance micro, small, medium enterprises (WMSMESs)

"I want to understand how to support
investees to become more gender
inclusive in the delivery of financing
and other RE products and services.”

— Impact Investor ‘

"I want to understand how other financial

Off-Grid Solar (OGS)
& Renewable Energy
(RE) Companies

Impact . .
P Financial
Investors .
Services
'P'.!'!@‘ Providers

Who is the Toolkit for? “@“
Donors @

(International)
Non-Governmental
Organizations
(NGOs)

Ve
L
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How to Use the Toolkit?

HOW IS THE TOOLKIT ORGANIZED?

Each toolkit section on the right includes:

1

Research findings sourced from a literature
review and key informant consultations,

Recommendations on how providers or
interested stakeholders can support the
refinement of offered financial products,
services, and delivery to become more
inclusive and responsive to the needs,
preferences, and constraints of WMSMEs,

Relevant case studies from inside and outside
the renewable energy sector.

This toolkit is interactive

Use the navigation menu on the
righthand side of the page to read
about each topic — what we know,

opportunities, and tools or examples

Learning Goal

"I want to better understand the
financing ecosystem & why
providers face challenges or lack
incentives to modify products &
services to serve WMSMEs.”

"As a provider of financing in the
RE sector, | want to learn more
about WMSME financing needs,
constraints and preferences and
access tools to perform this type
of discovery.”

"As a provider of financing in the
RE sector, | want to understand
why becoming more inclusive to
women is important to my
bottom line.”

"I want to understand which
tools and strategies could help
me decide how and when to
refine products or services to
meet the needs of WMSMEs.”

“As an impact investor, donor, or
support organization, how can |
better incentivize financial
service providers ecosystem to
become more gender
responsive?”

How to Use the Toolkit

A Start by reading ‘Section 3:
Ecosystem & Context.’

A Refer to diagram for dynamics at
play in the ecosystem.

A Start with ‘'Section 4:
Understanding WMSME Demand.’

A Consider utilizing one of the
customer insights tools to better
understand WMSME demand.

A Read the WMSME persona case
studies for examples on how
women'’s enterprises may differ.

A Go to gender integrated business
strategies to read about how the
business impacts of gender
strategies for SMEs.

A Read lessons learned from the
financial inclusion sector on
serving WMSMEs.

A Start by reading ‘Section 5: Supply
Side Opportunities & Challenges.’

A Read different examples about
how other FSPs became more
inclusive: here. here and here.

A Read about gender smart technical
assistance.

A Learn about the data gaps in the
business case.

A Review guidance for impact
investors.
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. Tooll_(it
Overview of Research Study: DRy
Building the Business Case for -
Women's Inclusive Financing )y Why Focus

on WMSMEs

RESEARCH STUDY FINDINGS:

Ecosystem
& Context

The research report “Building the Business Case for Women'’s Inclusive Financing in
Last-Mile Renewable Energy Markets in Sub-Saharan Africa” available here, was

based on findings from a literature review and key informant interviews with
Understanding

stakeholders including women-owned/-led businesses, financiers, donors, n WMSME
international development organizations, and business associations. It examines Demand
the state of WMSME finance in the sector, as well as the business case for FSPs and
RECs serving this important market. )
Supply Side
B Opportunities
Main data gaps identified in the report: & Challenges
A Lack of sex disaggregated data or enterprise disaggregated data to identify
potential financing gap for WMSMEs involved in the renewable energy sector as Building the
distributors, retailers, or end consumers. ﬂ Business Case
A Lack of scalable or replicable examples where formal financial institutions or
supply chain actors have refined product or service offerings to be more Supporting
responsive to WMSME needs and challenges. ¥ the Financing
Ecosystem

A Lack of information about specific WMSME financing needs in the sector,
beyond generic capital needs of businesses based on stage of growth.

© Joost Bastmeijer/ENERGIA

E Conclusion

The research report examines the demand and supply of financial products and services provided by a
select group of financiers to the RE sector, including banks, microfinance institutions, renewable energy -
companies, and impact funds. It does not include crowdfunding platforms, grants or challenge funds n ENERGIA,

since they are not commercially sustainable or scalable sources of funding. DGFTI-iI“VTSt_&
istill Inclusion



https://www.energia.org/assets/2023/01/GederInclusiveFinancing-Report-Final.pdf

Overview of Research Study:
Building the Business Case for
Women's Inclusive Financing

RESEARCH STUDY FINDINGS:

A Ecosystem, demand side, and supply side challenges make it difficult for
financing providers to fully integrate gender in their business models.

A Macroeconomic factors may be limiting investment in financing models
adapted to serve WMSMEs in the sector.

A Still many unvalidated assumptions about women customers, with many FSPs,
RECs providing financing, or impact funds treating women as a singular
customer segment.

A Citing funding, capacity, or other business challenges, providers have not
been able to or lack incentives to invest in customer research or disaggregate
data beyond male and female customers.

A Some impact Investors, FSPs and RECs providing financing still perceive
gender as related only to social impact, instead of business performance.
Consequently, gender related activities, analysis, or inclusion can be
deprioritized especially by those facing business challenges.

A Recent literature on the myriad barriers for women'’s access to finance may be
overwhelming providers and incorrectly leading to the assumption that any
changes needed will be costly and unrecoverable.

For more detailed findings related to each specific section in the toolkit,
please select from one of the Sections 1-7 on the right menu.

> __“\~
e ~ - .
JoostBastmeijer/ENERGIA

Impact funds and donors who are
investing in FSPs and REC:s,
providing financing to the sector,
also have the power to influence
the behavior of these actors and
the ability to incentivize them to
serve WMSMEs through access to
capital, supporting capacity
building, highlighting the business
opportunity, and sharing good
practice.
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Tools, Guidance and Resources

This toolkit contains tools, guidance, case studies, and resources for providing or supporting gender responsive
financial services in the renewable energy sector for women-owned or led WMSMEs. Use the links below to navigate

to the relevant sections of the document and external sources.

e Guidance

VVYVYVYYYVYY

VVVVVVVVVVVVVVVV@

CGAP and MarketShare Associates Gender Norms in
Financial Inclusion: Diagnostic Guidance

Value for Women Five Common Stumbling Blocks
in Becoming More Gender Inclusive

60_decibels Why Off Grid Energy Matters Insights Report
Value for Women Driving Business Growth Report

Applying a Gender Lens to PAYGo Solar
5 Whys Gender Diagnostic Example
G-SEARCh'’s social, financial, and outcome metrics

Case Studies

Dharma Life

Ashv Finance

AFl Women-led MSME Access to Financing

Secretaria de Hacienda y Crédito Publico (SHCP) Mexico
Women Entrepreneurship Development Program Ethiopia
AlphaMundi Foundation Twiga Foods, Kenya

UNCDF Customer Journey Mapping

Bidhaa Sasa

AlphaMundi Foundation’s G-SEARCh

IFC Banking on Women KCB Bank

KIT Access Bank

Mastercard Strive Program Webinar

Botswana Citizen Entrepreneurial Development Agency
Family Bank Kenya

Frontier Markets India

AlphaMundi Foundation G-SEARCh Technical Assistance

@ Tools

GRID IMPACT Barriers and Exemplar Analysis
» GRID IMPACT Barrier Diagnostic Tool
» Value for Women Gender Smart Nexus Assessment Tool or
Businesses & Investors
ICRW Gender Scoring Tool
CGAP Customer Centric Guide
FinEquity Gender Intelligent Design in Financial Services
Gender-Smart Enterprise Assistance Research Coalition (G-

vyvyvyy

SEARCh) Toolkit

GIZ Women's Financial Inclusion Toolkit

Financial Alliance For Women's Business Case Tool

Arab Women's Enterprise Fund Business Case Framework

vvyy

9 Resources

ITC Technical Note on Women Owned Businesses
Energia Supporting Last Mile Women Entrepreneurs
Calvert Impact Capital Just Good Investing Report

Shell Foundation Gender Report

Gender Approach to Productive Use of Energy

IDS Gender and Entrepreneurship in RE Sector of Rwanda
AfDB Working Paper -Women Self-Selection out of Credit
G-SEARCh Business & Social Outcomes Report

Gender Constraints in PAYGO Financing Models
Investment Climate Reform Facility Trends in Gender
Finance

VVYVVYyVYVYYVYYVYY
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https://www.icrw.org/gender-smart-investing-resource-hub/off-grid-energy/scoring-tool/
https://www.findevgateway.org/finequity/guide/2022/07/finequity-knowledge-guide-incorporating-gender-intelligent-design-financial-services
https://wdi.umich.edu/programs-projects/g-search-building-evidence-for-gender-lens-investing/
https://wdi.umich.edu/programs-projects/g-search-building-evidence-for-gender-lens-investing/
https://financialallianceforwomen.org/download/womens-market-business-case-tool/
https://seepnetwork.org/files/galleries/AWEF_WorkingWithThePrivateSectorToEmpowerWomen_FINAL.pdf
https://www.findevgateway.org/guide-toolkit/2022/10/gender-norms-financial-inclusion-diagnostic-guidance
https://60decibels.com/insights/why-off-grid-energy-matters/
https://shellfoundation.org/app/uploads/2022/10/Gender-Report_VFW-Revised_Oct.pdf
https://www.findevgateway.org/finequity/training-events/applying-gender-lens-paygo-solar
https://www.v4w.org/resources/driving-growth-and-improved-business-performance-the-opportunity-of-investing-in-gender-inclusive-strategies
https://www.findevgateway.org/finequity/blog/2022/10/beyond-outreach-integrating-gender-business-processes-financial-inclusion
https://www.afi-global.org/wp-content/uploads/2022/08/Policy-Catalogue-Women-led-MSME-Access-to-Financing-24082022.pdf
https://www.findevgateway.org/es/finequity-alc/blog/2021/10/hacia-el-cierre-de-las-brechas-de-genero-en-mexico-traves-del-mayor-acceso-al-credito
https://www.findevgateway.org/es/finequity-alc/blog/2021/10/hacia-el-cierre-de-las-brechas-de-genero-en-mexico-traves-del-mayor-acceso-al-credito
https://openknowledge.worldbank.org/bitstream/handle/10986/34013/Designing-a-Credit-Facility-for-Women-Entrepreneurs-Lessons-from-the-Ethiopia-Women-Entrepreneurship-Development-Project.pdf?sequence=4&isAllowed=y
https://www.uncdf.org/article/2412/case-study-client-journey-mapping
https://www.ifc.org/wps/wcm/connect/industry_ext_content/ifc_external_corporate_site/financial+institutions/priorities/banking_on_women/ifc-fmo-nfs-gender
https://www.youtube.com/watch?v=jC2AmET0HXI
https://www.icr-facility.eu/fileadmin/files/downloads/icreports/trends_in_gender_finance_icr_facility_eng.pdf
https://www.v4w.org/uploads/documents/usaid-invest-aceli-vfw-family-bank-case-study_sept-2022.pdf
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://assets.ctfassets.net/4oaw9man1yeu/2X1gLdNUrUPFhRAJbAXp1q/205876bdd2d7e076fce05d5771183dfe/calvert-impact-capital-gender-report.pdf
https://bulletin.ids.ac.uk/index.php/idsbo/article/view/3074/3062
https://www.afdb.org/en/documents/working-paper-317-women-self-selection-out-credit-market-africa
https://www.findevgateway.org/slide-deck/2021/04/examining-paygo-solar-through-gender-lens-exploratory-study
https://www.icr-facility.eu/fileadmin/files/downloads/icreports/trends_in_gender_finance_icr_facility_eng.pdf
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Why Focus on WMSMEs? - Sy

2 Why Focus

‘ on WMSMEs
“If we are to find the solutions for a sustainable energy future, then there ' R -
must be a diversity of voices, and that includes women.”
. - E t
- Marie-José Nadeau, the former chair of the World Energy Council &cgsoy:tg?
- Adobe Stock Understanding
WOMEN BY THE NUMBERS: n WMSME
Demand
o o4
ﬂ i Supply Side
B Opportunities
& Challenges
. ) .
Women make up 50% 1in3 growth-oriented 267 of V_vomen_m Sub-
of the population enterprises in the world ‘Saharan Africa are involved B Building the
in entrepreneurship activity* Business Case
The financing gap for women's Supporting
enterprises in Sub-Saharan the Financing
Africa is.... II 9 o Ecosystem
$42 billi 23% N
Inuon for
WSMEs 70% of WMSMEs do not of total MSMEs globally are .
—_— . women-owned businesses** E Conclusion
$8 billion for women have access to finance or
micro enterprises** lack the amount of financing
needed to grow** About
* According to GEM 2016/2017 Women's Entrepreneurship Report n GE’T IIE:VC;ISA;&

**As of 2017, according to the IFC's MSME gap analysis
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https://www.gemconsortium.org/report/gem-20162017-womens-entrepreneurship-report
https://www.smefinanceforum.org/sites/default/files/Data Sites downloads/MSME Report.pdf

Why Focus on WMSMEs?

Whether businesses fully embrace gender inclusivity will require impact
investors, donors, international development organizations, business
associations and support organizations to help FSPs and RECs view
gender as key to better business performance, customer growth,
longevity and sustainability, not only as related to social impact.

WHY SHOULD FINANCIERS CARE ABOUT LOW FEMALE
PARTICIPATION IN THEIR FINANCING PORTFOLIOS?

Women bring a unique value proposition in sales and
distribution, thus ensuring access to finance for these WMSMEs
allows them to be at the table.

A Women can leverage existing social networks and form trusting
relationships with potential customers, especially other women.

A Women are better positioned to gain entry into homes and
access female consumers than male sales agents.

A As primary users of energy technologies and fuels, they are well
positioned to discuss the benefits and features of products they
promote.

A They play a key role in spending decisions in many homes,
making or influencing 80% of buying decisions and controlling
USD 20 trillion in global spending.

Since they are key supply chain participants, focusing on
women can help companies increase productivity and/or
efficiency.

Gender inclusion has been shown to improve internal
operations and other business outcomes.

CASE STUDY

Dharmalife India
Dharma Life works with a network of
rural entrepreneurs, called Dharma
Life Entrepreneurs (DLE) in India to sell

solar lamps, clean cookstoves, water
purification systems, and other assets.

Challenge: Female DLEs trailed their
male counterparts because they
lacked the capital to purchase
demonstration products and cover
business related expenses like
transport or cell phone bills.

Solution: Provide DLEs with
Demonstration Kits using a co-
investment model which only
required a 30% upfront payment.

Results: Providing start-up kits to
Dharma Life entrepreneurs boosted
their performance by 55% compared
to an entrepreneur who did not have
access to these kits. Also reduced
attrition rate of DLEs from 10$ to 5%
which reduced costs of on-boarding
new DLEs.
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https://www.energia.org/cm2/wp-content/uploads/2019/01/Supporting-Last-Mile-Women-Entrepreneurs.pdf
https://assets.ctfassets.net/4oaw9man1yeu/2X1gLdNUrUPFhRAJbAXp1q/205876bdd2d7e076fce05d5771183dfe/calvert-impact-capital-gender-report.pdf
https://www.v4w.org/resources/driving-growth-and-improved-business-performance-the-opportunity-of-investing-in-gender-inclusive-strategies

“[Glender inclusion can be
adopted to address business
challenges and reveal new
opportunities for growth,
innovation, and efficiencies
while delivering positive
impact for women.”

— Value for Women and Shell
Foundation Driving Growth and
Improved Business Report, Oct 2022

Gender Inclusive Business
Strategies Produce Significant
Business Performance Impact

Value for Women (VfW) surveyed five impact investors and 61 SMEs
operating primarily in the energy access sector across Africa, Asia,
and Latin America looking across nine business functions to
understand the links between gender-inclusive strategies and
business performance

A One business saw a 38% decrease in processing time and a
doubling of daily incomes for women farmers after
implementing gender-inclusive strategies around productivity.

A 68% of SMEs implementing Gl strategies in R&D, Marketing,
Sales, Customer Service, and Distribution & Logistics reported
improvements in customer satisfaction; 60% reported
improvements in brand recognition.

A 43% of SMEs implementing gender-inclusive strategies in R&D,
Sales, Marketing, or Customer Service reported increased sales
revenue; 42% reported increased client retention.

A 74% of SMEs tracking impacts of gender-inclusive (Gl) policies
reported positive impacts on employee satisfaction,
productivity, and retention.

Click here to learn more about
the Value for Women survey
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https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/
https://shellfoundation.org/learning/new-gender-report-shows-inclusion-aligned-with-improved-business-performance/

Who are WMSMEs?

ACCORDING TO THE INTERNATIONAL FINANCE CORPORATION (IFC):

An enterprise qualifies as a micro, small or medium enterprise if it meets two out of three
criteria of the IFC MSME Definition (employees, assets, and sales), OR if the loan to it falls

within the relevant MSME loan size proxy.

KEY: IFC MSME DEFINITION

Number of Employees Loan Size at Origination

Total Assets (USS)

Annual Sales (US$)

Micro Enterprise
B <10

M <5$100,000
® <$100,000
£ <$10,000

MSME LOAN SIZE PROXY

Medium Enterprise

& 50-300
M $3 million - $15 million
® 53 million - $15 million
& <$1 million — $2 million
Small Enterprise

B 10-49

™ $100,000 - <$3 million
® $100,000 - <$3 million
£ <$100,000

Though there is no o OR
standardized definition, IFC
qualifies an enterprise as a
woman-owned enterprise if it
meets the following criteria:

> 50% woman
or women-owned

Source: |FC Definitions of Targeted Sectors

® + A + []
> 20% woman >1 woman as > 30 of the Board of
or women-owned CEO, COO, Directors composed
President, or of women (where a
Vice-President board exists)

Click here to learn more about the challenges§

around classifying enterprises as women-

owned and women-led enterprise
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https://www.ifc.org/wps/wcm/connect/industry_ext_content/ifc_external_corporate_site/financial+institutions/priorities/ifcs+definitions+of+targeted+sectors
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en
https://www.empowerwomen.org/en/resources/documents/2020/09/technical-note-on-definitions-for-women-owned-businesses?lang=en

Where do the WMSMEs in the Sector Operate?

ee

"Analysis of subsector concentration of WMSMEs suggests that women'’s enterprises are more
predominant in less energy-intensive sectors like agriculture, personal services, food preparation, and
retail trade which has implications for Productive Use of Energy Asset Financing programs.”

— A Gender Approach to the Promotion of Productive Uses of Energy

Given a lack of sectoral data about WMSMEs, there
are still many unanswered questions for those

providing direct and indirect financing in the
renewable energy sector, including:

o Which sub sectors in the renewable energy
sector or value chain roles are the majority of
WMSMEs commonly found? How may that
impact their margins or profitability and the
affordability of financing?

o Why are there fewer WMSMEs in the RE Sector?
Is this due to women'’s preferences? Time
constraints? Barriers to entry? Inability to
access start up capital?

Section 4 of the toolkit highlights key research findings
and tools for providers to unpack WMSME demand and
to understand how unit economics or supply chain role
can drive preferences or financing needs.

WMSMEs in the RE sector can be
segmented into different sub-
groups based on growth stage,
years of entrepreneurship
experience, sub sector (solar,
cooking, mini grids, retail sales,
distribution etc.).

Click here for additional

9 resources on gendered
approaches to the promotion of
the productive use of energy

: Click here to learn more about

sample personas created for

: different WMSMEs interviewed
during the research study.
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https://www.ids.ac.uk/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
https://www.energia.org/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
https://www.energia.org/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
https://www.energia.org/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
https://www.ids.ac.uk/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
https://www.ids.ac.uk/publications/a-gender-approach-to-the-promotion-of-productive-uses-of-electricity/
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Financing Ecosystem for WMSMEs

Though there are many potential sources of financing for WMSMEs in the renewable energy sector, this toolkit
targets the supply of financial products and services from select entities, including RE or GLI focused impact
funds, financial service providers, renewable energy companies that provide their own consumer or supply
chain financing. It excludes crowdfunding platforms, grants, and challenge funds.

TYPES OF ENTITIES PROVIDING FINANCE IN THE SECTOR INCLUDE:

Includes impact funds and business accelerators providing
finance to women-owned or led WMSMEs who are selling
or distributing renewable energy products.

Includes companies that have developed their own
consumer financing or supply chain financing that

Crowd funders
& grants

Financial service

Renewable providers (FSPs)

energy or
gender-lens

investment focused
impact funds

Renewable
energy companies
providing finance to
consumers or supply
chain partners

Photos (left to right): © Mattes/CC BY-SA 4.0; Bllzz4rd-
editor/CC BY-SA 4.0; ENERGIA; pch.vector/Freepik

FSPs includes banks, microfinance
institutions, cooperatives, or fintech
companies that are providing business
loans to WMSMEs.

While crowd funders and grants targeting women
entrepreneurs also provide much needed capital for
WMSMEs in the sector, these mechanisms have limited
scalability and long-term sustainability.

may be targeting WMSMEs as a key customer segment.
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The Ecosystem in which Renewable Energy Financiers and
Financial Service Providers Operate is Often the Most
Influential Element in Enabling Gender Inclusive Financing

The ecosystem often impacts whether or not financiers will adapt product and service offerings
to serve the women'’s market and the reasons why they may need to make refinements.

POLICY & REGULATORY ENVIRONMENT

GENDER NORMS

FINANCIAL MARKET DYNAMICS

RENEWABLE ENERGY SECTOR INVESTMENT TRENDS

Gender norms can restrict WMSMEs'
growth trajectories and their access to
traditional financing products.

Capital constrained financiers who lack affordable

financing or operate in less competitive or restrictive
policy and regulatory environments, will have fewer

incentives and resources to refine products, services,
or processes to be gender inclusive.
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Toolkit
Gender Norms are Collectively Held Expectations and Overview
Perceived Rules for How Individuals Should Behave
Based on their Gender g Why Focus

on WMSMEs
Gender norms shape the behaviour of all actors in the financial system — from women and
their household to FSPs, investors, policymakers, and other support service providers.

Ecosystem
& Context

($) o —
0 r—
@ Understanding

E]  wMmsme

They create constraints for women They limit mobility, create time poverty, and Demand
entrepreneurs in accessing financing and restrict financial decision making and control:

growing their enterprises: Constraints can Norms like prioritizing household and care Supply Side
include formal rules and policies, such as the responsibilities often mean that women B Opportunities
need for immovable collateral (which women are entrepreneurs may choose to keep their & Challenges
less likely to have), or the need for multiple forms businesses small and adopt less aggressive

of identification to access products and services. growth paths.

n Building the
Business Case

Supporting
the Financing
Ecosystem

@ Click next to learn more about how to

address gender norms in different

. market contexts.
They can create the perception that women

entrepreneurs are not growth oriented or that
women-led businesses are not profitable.

n Conclusion
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Prioritizing the Most Important Norm-Based Barriers for
Specific Markets and WMSME Segments

Not only will gender norms vary from country to country
and market to market, but they are also differ based on
specific female customer segments. For example, the
digital divide for a low-income female PAYGO solar
consumer in rural Uganda is likely to be higher than for a
university educated peri-urban female business owner.

( TooL )

@ GRID IMPACT Barriers and
Exemplar Analysis

A Review of 35 gender-based barriers that impact
women'’s access to financing

A Mapping of barriers to customer segments for
financial service providers in nine focus countries
(Ethiopia, Kenya, Nigeria, Tanzania, Uganda,
Bangladesh, India, Indonesia, Pakistan),
highlighting most relevant barriers for each market

A Database of evidence-based interventions and
programs that have successfully addressed
barriers women face in accessing and using
financial services

Click here to learn more
about various gender
diagnostic tools and insights

( TooL )
@ GRID IMPACT Barrier
Diagnostic Tool
Checklist of questions and sources to
determine how providers can address

gender norm barriers and the sequence in
which they should be addressed

CG UIDANCE )
e 5 Whys Gender
Diagnostic Example
Example from CGAP Technical Guide

Addressing Gender Norms for Financial
Inclusion - Designing for Impact

@ RETURN TO ECOSYSTEM
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https://drive.google.com/file/d/1NJ180jpCKCBnxt3F1Miaj_tmKJwrahcK/view?usp=sharing
https://drive.google.com/file/d/1NJ180jpCKCBnxt3F1Miaj_tmKJwrahcK/view?usp=sharing
https://www.gridimpact.org/wee-fi/
https://www.gridimpact.org/wee-fi/
https://www.gridimpact.org/wee-fi/

Toolkit
Gender Diagnostic Tools and Insights Overview

( TooL ) (GuIDANCE )

2 Why Focus

Value for Women Gender CGAP and MarketShare Associates Gender on WMSMEs
Smart Nexus Assessment for e Norms in Financial Inclusion: Diagnostic
@ Businesses & Investors or Guidance
Business Support Ecosystem
Organizations Methodology for systematically unpacking the behavior of & Context
women as customers and users of financial services and -

A Designed to support businesses, assessing how they are shaped by gender norms. Understandin
investors, and entrepreneurial n WMSME 9
intermediaries to improve business Demand
outcomes and social impacts by ( TOOL )
advancing gender inclusion in practice Supply Side

A Assesses how well gender is integrated @ ICRW Gender Scoring Hub for OGS B Opportunities
across different business areas, ranging & Challenges
from product design and marketing, Scoring tool that provides gender opportunities section to help
customer service and human resources Off-Grid Solar companies think about internal operations, as o

i ) ) well as value chain opportunities related to design, research & n Building the

A Provides tailored recommendations Business Case

development, production & manufacturing, marketing & sales,

based on business priorities with distribution & installation, and after-sales service

benchmarking against peers

Supporting
A For investors and business support the Financing
Organizations, lOOkS at hOW institutions E.................................................................................""""""""".""E Ecosystem
are enga.glng ol Rz W'_th portfolio Click here to read more about Ashv Finance, a
companies, recommendations for how to Developing World Markets (DMV) investee that has :
promote gender inclusion within focused on designing products for women and other E Conclusion
workforce, value chain, products, and opportunities or significant improvement by addressing :
service offerings of investees biases in the product design and delivery process
: About

ettt e e e e e A A A e e e e rarn s : n ENERGIA,
GET.invest &
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https://www.v4w.org/gender-smart-nexus
https://www.v4w.org/gender-smart-nexus
https://www.findevgateway.org/finequity/blog/2022/10/beyond-outreach-integrating-gender-business-processes-financial-inclusion
https://www.findevgateway.org/guide-toolkit/2022/10/gender-norms-financial-inclusion-diagnostic-guidance
https://www.findevgateway.org/guide-toolkit/2022/10/gender-norms-financial-inclusion-diagnostic-guidance
https://www.icrw.org/gender-smart-investing-resource-hub/off-grid-energy/scoring-tool/
https://www.findevgateway.org/finequity/blog/2022/10/beyond-outreach-integrating-gender-business-processes-financial-inclusion
https://www.findevgateway.org/finequity/blog/2022/10/beyond-outreach-integrating-gender-business-processes-financial-inclusion

Policy and Regulatory Environment

Regulation of financial services varies greatly
among countries. Regulations that are too
restrictive, too lax, or inappropriate can hinder
access to finance for marginalized and
excluded populations.

While helpful in maintaining financial sector
stability, regulatory requirements around the
allowable percentage of uncollateralized
loans in a portfolio often translate into
prohibitive collateral requirements by FSPs,
leaving WMSMEs unable to access loans.

Complicated and gender-blind business
registration processes can be more challenging
for women entrepreneurs.

Well-designed regulations can also incentivize
FSPs to target certain populations.

Regulatory changes that support
@ expansion of financing for all women

A Several countries like Ethiopia and Zimbabwe have
passed regulations to support the creation of movable
collateral registries, allowing financial service providers to
accept different collateral that women are more likely to
have, aside from only land.

A in Egyot, I

. RETURN TO ECOSYSTEM
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https://www.afi-global.org/wp-content/uploads/2022/08/Policy-Catalogue-Women-led-MSME-Access-to-Financing-24082022.pdf
https://www.afi-global.org/wp-content/uploads/2022/08/Policy-Catalogue-Women-led-MSME-Access-to-Financing-24082022.pdf





































































































































































































































